
Brand
Guidelines



The Wine Glast Company are responsible for the breakthrough technology behind the 
indestructible wine glass. Our market primarily reaches the pub and bar industry, as well as 
families. Every single thing about the brand has been carefully designed to portray innovation
and strength. This menu contains strict and precise instructions on how to properly use these 
things. You will be introduced to the logo, colours and fonts but most importantly, what you can 
and what you cannot do with them.
What you are about to read should define every visual decision associated with the brand and, 
once fully mastered, you will be capable of maintaining a consistency reflective of the true 
fortitude of The Wine Glast Company.

The logo derives from the typical ‘fragile’ 
stickers you might find on an ordinary 
box of glass. We have turned this idea 
on it’s head and broken the icon’s box, 
not the glass. It has been created with 
three variations: Vertical with type, 
Horizontal with type and as an icon. 
These three variations should never be 
distorted or edited and you should only 
ever see the logo in black and with a 
plain, white background (see ‘Colours’ 
below).  Never skew, distort, rotate, warp 
or invert. It should always be black on 
white and NOT vice versa. Remember: It 
should feel like a mass-produced sticker.

Although largely understated The Wine Glast Company 
needs to portray an element of elegance within it’s 
design. ‘Script Bolt MT’ is a font that demonstrates this 
elegance, balanced perfectly with strength. It should be 
used, as the logo, minimally. This font is not to be used 
for headings or titles. It should sit, quietly on a page 
to create a sense of subtle class. A perfect use would 
be small, non-focal slogans or the companies tagline. 
‘Helvetica’ will parent ‘Script Bold MT’ as the brands 
main font. It is timeless and universally recognised 
to be durable. Use it’s variations for the majority of 
text. For headers you should use ‘Helvetica Black’, 
for subtext use ‘Helvetica World, Italic’ and body text 
should always be written in ‘Helvetica World Regular.’ 
These fonts should always be used as stated, to 
maintain a consistant balance of beauty and brute.

We use an extremely 
simple colour palette, 
consisting of a simple 
black on white and, 
for areas which need 
to stand out (Headers/
Titles), white on black.
This is a style directly 
used to replicate that 
simple printing onto 
cardboard boxes. 

The Logo

The Colours

Position

The Typography

R: 35 G: 31 B: 32
C: 0% M: 0% Y: 0% K:100%

R: 255 G: 255 B: 255
C: 0% M: 0% Y: 0% K:0%

The logo should always 
sit in the top or bottom 
right of the page.  This 
is to further express the 
simple style associated 
with printing on boxes. 
It is critical that the logo 
never overpowers an 
image, rather it should 
quietly accompany and 
almost “stamp” it.
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Script Bold MT, Regular
Helvetica World, Regular

Helvetica World, Italic
Helvetica Black

Tagline
The logo should only be presented with the tagline 
if it is being used on the website or letterhead. Not 
for advertisements or any smaller uses (less than 
A4) The tagline is present below the logo. It acts 
as a base of a wine glass to support the logo. With 
the logo at 100 mm tall, the tagline should sit 5 mm 
below and overhang 5 mm on each side. This ratio 
should be kept golden, see right for the visual.


