
Defining OLPC’s Market: Henry 

 

Product / Service: 

Is your product/service local, regional, national, or international in 
scope? International 

What do your customers generally spend on the product/service 

category? Not enough, £10-15/year average 

What do your customers like best about your product/service? The 
thought of helping someone else, the good feeling they themselves receive. 

Demographics: 

How old are they? 38 

What’s their gender? Male 

What’s their marital status? How long have they been married, 
divorced, single? 9 years married 

Children? Two young boys 

Often take holidays? Where? At least once a year, usually to spain. 

What is their educational level? Very intelligent, Uni graduate  

What is their job? Business Consultant 

What’s their household income (HHI)? £35,000/year 

What’s their ethnic and religious background? White, good, Christian 

morals 

Psychographics: 

Where do they live? London 

How do they travel? Car, mostly Underground  

What movies do they watch? Action/Adventure 

What music do they listen to? David Bowie/Fleetwood Mac 

What car do they drive? BMW 3 Series 



What’s their lifestyle? Chilled, a lot of free time used to relax 

What do they do in their free time? Occasionally will take cycling trips on 

the weekends but more often than not, will be seen with a bottle of beer in 
one hand spending time with family and friends 

What are their attitudes and beliefs? Honest, kind with a strong 

conscience 

What’s their ethnic and religious background? White-British, born 
Christian, no longer goes to church but still holds the values 

What are they looking for out of life? What are their values? Supply 

for his family, keeping them happy. He wants the best for his children. 

 

Character Profile 

Henry is a 38 year-old, business and family-orientated male, from central 
London. Married for 9 years with two young boys to provide for, he is a 

university graduate with a bachelor’s degree in 
Business, making around £38,000 a year. He is a 

family man, of good moral fibre, with the life’s goal 
of supplying good lives and opportunity for them. 

Born and raised as a Christian, in recent years Henry 
has found no time to visit church but tries to ensure 

he carries out the values he was taught as a child. 
He owns a BMW but finds himself on the tube every 

day, relying on hi iPod and David Bowie to endure 
the crowds. In a lot of his spare time, to his wives 

dismay, he will be found with a phone to his ear, 
working. The little amount of other free time is spend watching TV, playing 
with his kids or having a beer with his close group of friends. 

 


